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METHODOLOGICAL NOTE
The retailers were selected based on a variety of sources including surveys of retailer turnover and brand presence, global and
national retail directories and the views of the local CB Richard Ellis professionals on the dominant retailers in their markets. From
these sources, 280 leading international brand retailers were identified as representative of the global retail community. For each of
the retailers in the sample, research was undertaken to identify whether they had a presence in each of the 67 countries and 161
cities included in the study. Given that the vast majority of the significant countries in the global economy were included, at national
level the results therefore provide an accurate picture of “how global” each of the retailers are. However, it is clearly possible for
retailers to be present in many more cities than were included in this research: for example, the project only examines 10 cities in
the United States and only one or two cities in most other countries. Whilst some retailers may indeed only be present in these
“dominant” cities, others will have a much more extensive network which provides greater penetration of the national market.
Equally, the study only looks at presence in a city on a “yes-no” basis – it takes no regard of how many outlets a retailer may have
in each city. It is therefore important to bear this in mind when interpreting comments about “how international” markets, sectors or
retailers may be; such comments should be viewed in the context of the methodology of this research.
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